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1. What is integrated marketing 
communication?
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Integrated Marketing Communications ensures that all forms of 
communications and messages are carefully linked together.

Means integrating all the promotional tools, so that they work together in 
harmony.

IMC plays a very important role in establishing a distinctive and unique 
Brand Image and Brand Identity for the company.
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1. Advertising

2. Sales Promotion

3. Events & Experiences

4. Public Relations

5. Direct Marketing

6. Interactive Marketing

7. Word Of Mouth Marketing

8. Personal Selling
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INDUSTRIAL
REVOLUTION

1.0 - 4.0

2.
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Industrial Revolution
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Sebuah inovasi yang menggantikan seluruh 
sistem lama dengan cara-cara baru

What is digital disruption?

2010: Digital Transformation          2015: Digital Disruption
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3. The role of digital marketing in 
industry 4.0



Indonesia is LIVE Online





What 
Happened
to the
Indonesian 
Consumer?
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Indonesia Digital Landscape 2018
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Key Digital Statistical Indicators in Indonesia

Total Population Internet Users Active Social 
Media Users

Active Mobile 
Social Users

143.26
million

265.4
million

130.0
million

120.0
million

Indonesian digital population is +143 Million. All of them use social media and mobile phones.
Nowadays digital marketing is the necessary approach to communicate with people.
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265Digital Population
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What is the most active social media platform in 
Indonesia..?

QUIZ



Source: WeAreSocial, Digital Report Indonesia - 
2018

IN SUMMARY:
YouTube, Facebook, & Instagram become the most active social media in Indonesia. Meanwhile, Whatsapp & Line the most commonly used in Indonesia.

https://digitalreport.wearesocial.com/
https://digitalreport.wearesocial.com/


Market Overview - Facebook Rankings
Countries and cities with the largest active Facebook user bases

Source : Hootsuite & Wearesocial 2018
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A closer look at Facebook use, broken down by mobile use & self-declared gender of users

130.0
million

+ 23% 92% 44% 56%

Total Number of 
Monthly Active FB 

Users

Annual Change in FB 
Users 

vs. January 2017

Percentage of FB 
Users Accessing via 

Mobile

Percentage of FB 
Profiles Declared as 

Female

Percentage of FB 
Profiles Declared as 

Male

Facebook Usage Analysis per Jan 2018

Source : Hootsuite & Wearesocial 2018 
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Market Overview - Instagram Country Rankings
Countries and cities with the largest active Facebook user bases

Source : Hootsuite & Wearesocial 2018 Q2 Global Digital Statshot
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Instagram Usage Analysis per Jan 2018
An overview of monthly active instagram users, broken down by gender

Total Number of 
Monthly Active 

Instagram Users

Active Instagram User As A 
Percentage of Total 

Population

Female Users As A 
Percentage of All Active 

Instagram Users

Male Users As A 
Percentage of All Active 

Instagram Users

53.00
million

20% 49% 51%
Source : Hootsuite & Wearesocial 2018 
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4. Application of Integrated 
Marketing Communications in the 

digital era
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1. Identify the target audience
2. Determine the communication objectives
3. Design the message (call to action)
4. Budget decision
5. Communication tools
6. Measure the results

Steps to develop effective marketing communication
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- Universitas Swasta S1
- Lokasi di kawasan strategis Jakarta, kawasan bisnis, dan mall untuk anak muda / keluarga
- Menjadi pilihan kedua setelah universitas negeri
- Banyak pesaing lain dari universitas swasta favorit dengan jurusan yang sama
- Akreditasi A
- Harga kompetitif
- Brand awareness cukup baik, tetapi butuh peningkatan
- Membutuhkan target mahasiswa
- Budget promosi terbatas

Sample Case



SECONDARY

• Male/ Female, 40 – 55 years old
• SES A – B, live in urban area
• Consider about the university accreditation, university 

partnership with big company, the prospect of university 
alumni, quality of lecturers.

• Influence the decision to determine the selection of 
college/ university

PRIMARY

• Male/ Female, 18 – 20 years old
• SES A – B
• Updated with the latest trend, digital savvy, active mobile 

users
• Considering of the output from major
• University facilities & university environment
• Location 

TARGET AUDIENCE

OBJECTIVE
Brand Consideration > Leads

DESIGN THE MESSAGE
Soft sales: facilities, location, achievement 
from alumni
Hard sales: scholarship

DIGITAL MARKETING
Minimum budget is small
Detail audience targeting
Clear advertisment results & measurable
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Most of companies tend to choose digital marketing rather than traditional paid marketing.

TRADITIONAL MARKETING

Not clear advertisement result
Long time for preparation
Minimum budget is huge
Hard to improve ad performance
Viewer is getting down
Doesn’t connect with user’s action 
Unclear audience 

Clear advertisement result. It’s measurable
Quick start
Minimum budget is small
Able to improve
Viewer is getting increasing
Connect with user’s action
Detail audience targeting

Importance of Digital Marketing for business

DIGITAL MARKETING
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Zero Moment of Truth



Case Study Voila Leather

THEIR PROBLEMS
Voila Leather needs to improve and stabilize their revenue growth. 
They looked for higher marketing way to improve ROAS.

OUR STRATEGIES
- Gain new customer by integrating Voila Leather’s customer demographic & 

interest with current customer behavior.
- Create lookalike and custom audience targeting by utilizing customer data.
- Boosting awareness to Voila Leather’s website and engagement in their 

whatsapp account, we utilize Instagram ads.

CHANNELS
- Instagram Click to Website/Whatsapp
- Instagram Page Post Engagement
- Instagram Stories

+10%
Conversion

+5%
Royal Customer

8.3x
ROAS



Case Study Wacoal Indonesia

THEIR PROBLEMS
Although well-known as offline store, as an online store Wacoal still counted as a 
newcomer.  Wacoal has tried digital campaigns, but the outcome was under 
expectation.

OUR STRATEGIES
Since Wacoal’s brand characteristic is inclined to social media personality, we 
focus more on social media ads and website banner ads by Google Adwords to 
bring awareness and traffic to their website.

CHANNELS
- Google Display Network
- Facebook Click to Website
- Instagram Click to Website
- Instagram Page Post Engagement
- Instagram Stories

5.4x
ROAS

47.6%
Traffic Share



Case Study Canon Indonesia

THEIR PROBLEMS
Canon’s social media (Instagram & Facebook) is one of important digital assets for 
them, unfortunately Canon had difficulties in increasing number of followers/fans 
for their social media.

OUR STRATEGIES
- Re-identify their suitable audience for Canon’s product.
- Set and run Facebook and Instagram ads with detail condition.
- Create lookalike and custom audience targeting by utilizing customer data.

CHANNELS
- Instagram Click to Website
- Facebook Click to Website
- Instagram Page Post Engagement
- Facebook Page Post Engagement

3.6x
Growth Speed

+150%
KPI achievement

94%
Increased Followers



THANK YOU


